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The information and figures contained herein were obtained from licensees’ submissions to the 
Commission and other sources available to the Commission. It is intended to provide the communications
market overview to:

1. The industry,
2. Prospective entrants,
3. Government,
4. Academia and other stakeholders.
UCC does not give any warranty and may not be liable for the interpretation arising from its use or misuse.

Legal Disclaimer
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This is a review of the industry performance, trends, and key developments for the first quarter of 2025, 
starting January to March 2025. The report covers:

1. Domestic Highlights 
2. Service Access and Subscriptions
3. Traffic and Usage
4. Financial Performance
5. Post and Courier Sector
6. Broadcast and Multimedia
7. Film and Cinema

Introduction
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Domestic Highlights
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Key Headlines (Jan - Mar 2025)
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Key Headlines Ctd..(Jan - Mar 2025)
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Service Access and 
Subscriptions 
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Q1 2025 Subscriptions
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Traffic and Usage 
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Q1 2025 Traffic
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Financial Performance
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Q1 2025 Telecom Revenue
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Postal and Courier Sector 
Highlights



19

UC
C 

De
c 

20
23

 - 
M

ar
ke

t P
er

fo
rm

an
ce

 R
ep

or
t

Postal and Courier Sector 
Highlights
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Q1 2025 Postal and Courier Overview
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Broadcast and 
Multimedia 



22

UC
C 

De
c 

20
23

 - 
M

ar
ke

t P
er

fo
rm

an
ce

 R
ep

or
t

Q1 2025 Broadcasting Overview
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Film and Cinema
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Q1 2025 Local Film Overview
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